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(As of 7/31/24)

7,500
LIKES

3,238
FOLLOWERS

5,784
MEMBERS

2,025,737
VIEWS

3 INDUSTRY EVENTS

2,500
ATTENDEES & SUPPLIERS

School Transportation News is the 

definitive source of trends and news in the 

school bus industry. Our team is dedicated 

to telling the stories of leaders who are 

defining where business is headed. We 

offer innovation, creativity and impact for 

brand building and lead generation in a rich 

environment of editorial excellence.”

—Tony Corpin, President, 
STN Media Group
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+Comparing Fuel Efficiency of 
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ELECTRONIC COMMUNICATION IN THE SCHOOL BUS FACILITY

THE CHALLENGES OF FAST-GROWING SCHOOL TRANSPORTATION OPERATIONS

Gaining Intelligence On & Around 
School Buses

Solving the Routing Puzzle

Winning the Purchase Bid Process

Student transporters like Annamarie Banner turn to experts to decipher increasingly challenging routes
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Distribution – May 2024  | Unique Total Qualified Circulation

SUBSCRIBER | PROFILE

9,199
3,739
2,961
1,360
2,234
2,224

Transportation Director

Superintendant/School Business Official

President/CEO

Fleet Manager

Driver Trainer

Others Allied to the Field

16,798School District Fleets

435Head Start Fleets

365Federal, State & Local Government

430Private School, University Transit Fleets

1,773Contractor Fleets

1,916
Manufacturers, Suppliers, 
others allied to field

PRIMARY 
READERS

TOTAL
READERS 
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STN READERS SPEND 51 MINUTES ON 
AVERAGE WITH EACH ISSUE*

REACH THE READER**

STN magazine is very helpful in navigating the many options that are available. 
Receiving the hard copy is a good tool to share information with our CBO for 
purchasing new products. 

—Sam Anderson | Transportation Manager | Redlands USD, California
*Source: 



EDITORIAL | CALENDAR

JANUARY

SPECIAL NEEDS 

•	 Medically Fragile 
Students

•	 Managing Student 
Behavior

•	 Type A, Non-
Traditional Vehicles & 
Van Conversions 

•	 Special Needs 
Routing Services & 
Medicaid

•	 Security & Crisis 
Planning 

Ad Close:.......................Nov. 29
Mech Deadline: ......... Dec. 04

FEBRUARY 

SAFETY 

•	 Illegal Passing Trends 
& Solutions

•	 Upgrading 
Communications & 
On-Board Equipment

•	 Preventive 
Maintenance 
Technology

•	 Student Behavior 
& Incident 
Management

•	 STN EXPO EAST 
Preview: Green Bus 
Summit + Bus Tech 
Summit

Ad Close: ...................... Jan. 10
Mech Deadline: ...........Jan. 15

MARCH 

OPTIMIZATION & 
EFFICIENCY

•	 Fastest Growing 
School Districts

•	 Equipment 
Installation, Training 
& Warranty

•	 Improving School 
Transportation 
Uptime

•	 Collaboration with 
IT Department 
on Technology 
Purchasing

•	 Student Ridership, 
Apps & Route Tiering

Ad Close:......................... Jan. 31
Mech Deadline: .......... Feb. 05

APRIL

SCHOOL EXECUTIVE & 
SUPERINTENDENT

•	 AASA 
Superintendent of 
the Year

•	 Fleetwide Hardware 
& Software Upgrades

•	 Investing in Greener 
School Buses

•	 Benefits of 
Contracted Services

•	 Data Insights: 
Fleet Management 
Improvements &  
Cost Cutting

Ad Close: .......................Feb. 28
Mech Deadline: ...........Mar. 05

MAY

SECURITY & CONNECTIVITY

•	 Connected On-Board 
Technology & Wi-Fi

•	 Better Parent 
Communications 

•	 Video Review: 
Bulling/Assault 

•	 Fuel Services, 
Management &  
State of Charge

•	 Danger Zone & 
School Bus Stop 
Safety

Ad Close: ....................... Mar. 28
Mech Deadline: ......... April 02

JUNE

GREEN BUS 

•	 Fuel of Choice: 
Diesel, Gas, Propane 
or Electric

•	 Health Benefits for 
Student Success

•	 Route Optimization 

•	 Lessons Learned 
from Green Bus 
Deployments

•	 STN EXPO WEST 
Preview: Green Bus 
Summit + Bus Tech 
Summit

Ad Close: .......................May 02
Mech Deadline: ...........May 07

May 2024

ELECTRIC SCHOOL BUSES 
INTRODUCE NEW TECHNOLOGY

The Increasing Availability 
of Wi-Fi for School Buses 

INSIDE: NAPT PRESIDENT MITCHELL SHARES PASSION 
FOR PROFESSIONAL DEVELOPMENT

The Power of Video
Dash cam footage from the fatal Texas school bus crash shows all.  
Similar technology is available for illegal passing, bullying & more

REC

Starting on page 50

PREVIEWINDY
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JULY

SCHOOL BUS 
CONTRACTOR

•	 STN Innovator of  
the Year Award

•	 Alternative 
Transportation 
Services & McKinney 
Vento

•	 Technology 
Deployments

•	 Driver Performance, 
Safety & Retention

•	 Insurance Coverage: 
School Bus Crashes & 
Incidents

Ad Close: ....................May 30
Mech Deadline: ...... June 04

AUGUST

FLEET MANAGEMENT

•	 TOP 10 Garage Stars

•	 Parts & Inventory 
Management

•	 Technology 
Utilization

•	 Fleet Valuation: 
School Bus Residual 
Values & Cost 
Analysis

•	 Garage Equipment 
Needs

Ad Close: ......................June 27
Mech Deadline: ...........July 02

SEPTEMBER

TECHNOLOGY

•	 Technology Super 
Users

•	 Video Security 
Systems

•	 Operational 
Efficiency

•	 Managing Equipment 
Costs

•	 Data Security Trends

Ad Close: .......................Aug. 01
Mech Deadline: ..........Aug. 06

OCTOBER

LEADERSHIP

•	 Top Transportation 
Teams

•	 Biggest School 
Transportation 
Challenges

•	 Equipment & 
Technology 
Purchasing Demand  

•	 Staffing Retention: 
Pay & Benefits

•	 TSD Conference 
Preview

Ad Close: ......................Aug. 29
Mech Deadline: .........Sept. 03

NOVEMBER

TRANSPORTATION 
DIRECTOR

•	 Transportation 
Director of the Year

•	 Rising Super Stars 
Profiles

•	 GPS & Tablets 

•	 Lighting & LEDs

•	 Tires, Wheels & 
Brakes

Ad Close:........................Oct. 03
Mech Deadline: ...........Oct. 08

DECEMBER 

2026 BUYERS GUIDE 

The Ultimate School 
Bus Industry Guide 
with statistics, analysis, 
school bus dealers, 
OEMs, industry suppliers, 
product purchasing cross 
reference, associations and 
organizations. An invaluable 
resource that remains on 
everyone’s desk.

Ad Close: ...................... Nov. 07
Mech Deadline: ............Nov. 12

EDITORIAL | CALENDAR

BUYER’S 
GUIDE
2026

NASDPTS 
NOVEMBER 12-16
WASHINGTON, DC

NAPT CONFERENCE
OCTOBER 31 - NOVEMBER 4

GRAND RAPIDS, MI 

READERSHIP STUDY

STO
R

Y
 E

M
P

H
A

SIS
C

O
N

F
E

R
E

N
C

E
D

A
T

E
S

JULY 20-23
BOSTON, MA

JULY 11-16
RENO, NV

the

REPORTER

DIGITAL DAILY

NOVEMBER 6-11
FRISCO, TX

the

REPORTER

DIGITAL DAILY

E
X

T
R

A
S



WEBSITE   

Video Ads

Medium 
Rectangle
300 x 250

Partner 
Updates

Native Ad

Leaderboard
728 x 90

DIGITAL | MEDIA
GUIDE

560,000
UNIQUE VISITORS

1.2 MILLION
PAGE VIEWS

AVERAGE VISITOR STATS (ANNUAL)

VIEWS/USER

2.18
AVG. VISIT ENGAGEMENT TIME

0:47
Top 3 Best-Performing Partner Updates: (As of 7/31/23 - 7/31/24)

Cummins.................................................................................................................... 6,943 views
School Bus Dash Lamps: Why They Turn On and What Turns Them Off

ZŪM	...............................................................................................................................1,926 views
Case Study: Transportation Lessons from the 2023-2024 School Year Launch

busHive (with social boost campaign)............................................................... 1,412 views
Kentucky District Takes Processes From Days to Minutes With busHive

WWW.STNONLINE.COM

(As of 7/31/23 - 7/31/24) (As of 7/31/23 - 7/31/24)

Podcast rates as low as $1,000 net 
per episode.

12,300 ANNUAL EPISODE  PLAYS  

STN PODCAST

PARTNER UPDATES
Targeted Advertising Via
Sponsored Content

Partner updates offer you highly effective 
positioning around content that relates to 
your products and services.

Rates start as low as 
$2,500 net per month.

STN READERS SPEND ON AVERAGE 

52 SECONDS
WITH EACH PARTNER UPDATE

TOP 10 VIEWERSHIP BY CITY

•	 Asburn
•	 New York
•	 Warsaw 
•	 Chicago
•	 Moses Lake

•	 Philadelphia
•	 San Antonio 
•	 Los Angeles
•	 Washington
•	 Des Moines

(As of 7/31/23-7/31/24)



•	 Constant Contact Deployment
•	 Open Rates, Click Rates
•	 Survey Monkey

Be part of the growing number of companies that are 
turning to webinars to generate quality sales leads by 
sharing customer success stories.

Custom webinars start at $7,500 net.

DIGITAL | MEDIA
GUIDE WWW.STNONLINE.COM

Full Banner
468 x 60

Video Ads

Text Ads

Leaderboard
728 x 90

STN eNEWS UPDATE (WEEKLY)
A weekly rundown of school transportation’s top 
news, features and blogs—plus the latest industry 
announcements and multimedia.

Rates start as low as $625 per week.

WEBINARS & LEAD GENERATION 

100 - 200
Viewers Per Webinar

3
Dedicated Promotional

eBlasts Included

 Companies that advertise 
build trust and are seen 

as a reliable source.

81% YES 

CUSTOM E-BLAST & SURVEYS

Rates start at $2,500 net. 

E-NEWSLETTERS

33,000 
OPT-IN SUBSCRIBERS

25%
AVERAGE OPEN RATE

*Source: 

My respect for SCHOOL 
TRANSPORTATION 

NEWS could positively 
influence my opinion 

of advertisements 
appearing within.

81% YES

An advertisement 
within SCHOOL 

TRANSPORTATION NEWS 
is more likely to be given 
consideration than direct 

vendor solicitation.

61% YES



READERSHIP | SURVEY

What action(s) have you taken during the past 
year as a result of advertisements and/or articles 
in SCHOOL TRANSPORTATION NEWS?

WWW.STNONLINE.COM

What products or services is your district or company 
interested in purchasing over the next 12 months? 

Survey was conducted in  
September 2024. 712 STN 
magazine readers responded.

Which is your preferred version of STN magazine? 

4%

26%
Print 

22%
Digital

49%
Both

N
o

 P
re

fe
re

n
ce

Took One or 
More Action

79%

Interested in Purchasing One or More: 73%  | Multiple responses permitted.

The advertising 
in SCHOOL 

TRANSPORTATION 
NEWS educates and is 

an important part of the 
publication.

92% 
YES

 
I read through SCHOOL 

TRANSPORTATION 
NEWS as much for the 
advertising as for the 

articles.

61% 
YES

Visited an advertiser’s 
website

Discussed an ad/article 
with someone else in 
the organization

Bought or 
recommended 
products or services 
advertised

45%

42%

34%

Type C or D buses.............................................................................. 28%
Tires & Wheels..................................................................................... 26%
Brake Products.....................................................................................25%
New Diesel Buses, Engines & Components..............................25%
Lighting & LEDs.................................................................................. 20%
GPS & Vehicle Tracking ................................................................... 18%
Lubricants, Additives & Fuel Services......................................... 18%
Air Conditioning/HVAC.....................................................................17%
Foam & Seating Products.................................................................17%
Child Detection Systems...................................................................15%
Onboard Tablets/ Mobile Data Terminals...................................15%
Stop-Arm Video Systems..................................................................15%
Cellular, Radio & Communication Systems............................... 14%
Crossing Control Products.............................................................. 14%
Emission Control & Exhaust Products......................................... 14%
Mirror Products.................................................................................... 14%
Seatbelts/ Occupant Restraints.................................................... 14%
Video Security Systems.................................................................... 14%
Drive Train/ Turbo Products & Pumps.........................................13%
Type A buses ........................................................................................13%
New Gasoline Buses............................................................................12%
Student Tracking/ RFID.....................................................................12%
New Alternative Fuel Buses & Infrastructure  
     (Propane, Electric, CNG)..............................................................11%
Transportation Routing Software...................................................11%
Wi-Fi/Onboard Student Connectivity......................................... 10%
Mobility Equipment Products...........................................................9%
Parent Communication Apps...........................................................9%
Used Buses.............................................................................................. 7%
Vehicle Lifts & Hosts............................................................................ 7%
Exterior Vehicle Washing Products................................................ 7%
Fire Suppression Systems..................................................................6%
Flooring Products.................................................................................6%
School Bus Contracting Services....................................................5%
Air Purification Solutions and Cleaning Products /  
     Hand Sanitizers................................................................................4%
Alternative Student Transportation/ Ride Share Services .........4%
Health & Wellness Products..............................................................4%
Insurance & Financial Services.........................................................4%
Traction Control Products.................................................................4%
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DATA, STATISTICS AND TRENDS
Demand Continues to Outpace Supply,  
But Bus Output Still Best Since Pre-COVID

WRITTEN BY RYAN GRAY | RYAN@STNONLINE.COM

Buoyed by the latest trough of U.S. Environmental Protection Agency funds, 
electric school buses rose to the third-
most produced fuel type during the 

latest production cycle, as reported to School 
Transportation News by manufacturers.

An estimated 2,900 ESBs rolled off assembly 
lines over the past year, a 145-percent increase 
over the previous period. It is also noteworthy that 

ESBs supplanted propane in the hierarchy of fuel 
preference, especially as the latter is now only available 

from Blue Bird and Micro Bird via ROUSH CleanTech 

systems. IC Bus and Thomas Built Buses had offered 

propane buses on the PSI platform, which is no 
longer available to the school bus market. Both OEMs 

ostensibly await production of a Cummins propane 

engine, which is not expected until 2026.
Even more interesting, diesel output spiked to nearly 

23,000 units, the most since 26,897 before COVID-19. 

This rise comes despite the efforts of the EPA Clean 

School Bus Program to incentivize school districts 

and bus contractors to purchase zero-emissions 
vehicles and the California Air Resources Board Low 

NOx Heavy Duty Omnibus Regulation (alongside 
New York’s aggressive regulation requiring only zero-

emissions purchases starting in 2027) mandating 
them into existence. It remains too soon to tell if the 

additional diesel purchases indicate pre-buys ahead 

of the CARB rule taking effect with model-year 2024 

engines and further reducing emissions through 
model-year 2027, or if the dearth of propane engines 

is driving student transporters back to diesel. Perhaps 

both, but either option is better than foregoing 
replacements altogether.Gasoline remained steady at over 9,600 units, 

down slightly from the prior year but in the ballpark 

of the past five. That number could increase as fewer 

diesel engines are made available and as Cummins is 

expected to release its new octane engine next year. 

Overall, school bus manufacturing totalled 38,528, 

the most since before the COVID-19 pandemic. While 

representing a 17-percent increase from the previous 

year, some supply chain constraints continue. 
To a tee, the 10 school bus manufacturers that 

responded to STN reported continued backlogs tied to 

their supply chains. Heading into 2023, several OEMs 

shared that their production was already booked, as 

they made up for late and deferred orders from 2022.

“More specifically than chassis, frame rails appear 

to be the pinch point” for medium-duty trucks, 
commented Steve Tam, vice president of truck and bus 

for industry analyst ACT Research. Despite concerns 

about the availability of Type A cutaway chassis over 

the past couple of years, the approximately 6,829 units 
School Transportation NewsAnnual School Bus Manufacturing DataMFSAB

Type A-1
Type A-2

Type C
Type D

Totals*

Total Type A

2018 2019

2019-2020

2017 2018
1,761

2,231 

1,870

1,948

2,589

3,361

6,671

6,641

4,404

8,719

9,230

7,765

31,554

31,834

25,965

4,508

3,790

2,948

44,634

44,781

36,6782016 2017
2,000 (est.) 2,338

7,356
9,694

32,291
4,145

46,130

2015 2016 1,061 (est.)
2,978

6,424
9,402

29,757
4,143

43,302

2014 2015
1,585 (est.) 2,084

6,132
8,216

28,640
4,344

41,200

2013 2014
2,500 (est.) 2,303

6,017
8,320

27,071
3,662

39,053

2020-2021
1,448

2,827
2,932

5,759
23,101

2,616
31,476

School Year 

22,,224466
33,,551199

33,,331100
66,,882299

2299,,009988
22,,660011

3388,,552288

2023 Bus Table_P11.pdf   1   12/6/22   4:45 PM

1,606
4,010

2,081
6,091

24,117
2,665

32,873

2020-2021

20222-20233

*Total count does not include MFSAB, AAV or “white” buses that are typically used for commercial applications.
Source: School Transportation News
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DATA, STATISTICS AND TRENDS

What products or services is your district or company interested in purchasing over the next 12 months?

Buying Wishlist 

Learn more at 247securityinc.com | 1.866.693.7492

Student Transportation Safety Program

Your Trusted Partner in Keeping Students Safe

22

Live Look-in

CLOUD

I N F I N I T Y
D R I V E

�������������

Out of 676 reader respondents. Multiple responses permitted.

New Diesel Buses, Engines & Components .............28%
Type C or D buses ..........................................................28%
Lighting & LEDs ..............................................................27%
Tires & Wheels ................................................................26%
Brake Products ...............................................................22%
Mirror Products ..............................................................22%
GPS & Vehicle Tracking .................................................21%
Lubricants, Additives & Fuel Services .......................21%
Air Conditioning/HVAC ............................................... 20%
Cellular, Radio & Communication Systems ............. 20%
Type A buses ................................................................. 20%
New Alternative Fuel Buses & Infrastructure  
     (Propane, Electric, CNG) .........................................17%
Stop-Arm Video Systems ..............................................17%
Onboard Tablets/ Mobile Data Terminals ................ 16%
Seatbelts/ Occupant Restraints ..................................15%
Student Tracking/ RFID ................................................15%
New Gasoline Buses ...................................................... 14%
Crossing Control Products ...........................................13%
Drive Train/ Turbo Products & Pumps .......................13%
Emission Control & Exhaust Products .......................13%

Foam & Seating Products .............................................13%
Wi-Fi/Onboard Student Connectivity .......................13%
Parent Communication Apps .......................................12%
Traction Control Products ............................................12%
Transportation Routing Software ...............................12%
Vehicle Lifts & Hosts ......................................................12%
Exterior Vehicle Washing Products ............................12%
Video Security Systems .................................................12%
Child Detection Systems ............................................... 11%
Fire Suppression Systems ............................................. 11%
Used Buses ....................................................................... 11%
Mobility Equipment Products ..................................... 10%
Alternative Student Transportation/       Ride Share Services ...................................................9%

Health & Wellness Products ..........................................9%
Insurance & Financial Services .....................................9%
Flooring Products ............................................................ 7%
Air Purification Solutions and Cleaning       Products/Hand Sanitizers ........................................6%

School Bus Contracting Services .................................6%

In your involvement with purchases of industry products, 

what are your most important sources of information?

38% 36% 35% 34% 28% 27% 17% 16% 13% 9%

Conferences 
& Trade 
shows

Dealers Colleagues Manufac-
turers/ 

suppliers

Magazine advertising
Internet Catalogs/

directories/
buyers 
guides

Magazine 
editorial 
articles

Social 
Media

Advertori-
als (ads that provide product information in the style of an editorial or

journalistic 
article)

Out of 676 reader responses. Multiple responses permitted.
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Phil Horlock

CEO

Britton Smith

President

Albert Burleigh 

Vice President, Alternative Fuels

478-919-7311

albert.burleigh@blue-bird.com

Tim Gordon 

Vice President, Sales & Marketing 

478-822-2260

tim.gordon@blue-bird.com

Max Bouchard 

Regional Sales Manager, Canada

819-469-4066

max.bouchard@blue-bird.com

Jackie Bodine

Regional Sales Manager

478-250-6694

jacqueline.bodine@blue-bird.com

Chris Shigley

Regional Sales Manager

402-889-1097

christopher.shigley@blue-bird.com 

Alexander Kevelier

Marketing Manager

478-785-4216

alexander.kevelier@blue-bird.com 

Rick Murphy

Regional Sales Manager

478-993-6258

richard.murphy@blue-bird.com

Matt Scott

Regional Sales Manager

478-733-6053

matthew.scott@blue-bird.com

Blue Bird Corporation

Blue Bird Corporation is one of the world’s leading bus manufacturers, 

delivering thousands of school buses to the market each year. In 

business for 90 years, Blue Bird has continued to set industry 

standards with its innovative designs and strong emphasis on safety, 

quality, reliability, and serviceability. Blue Bird offers a complete line of 

Type A, Type C and Type D school buses in diesel, propane, CNG and 

gasoline options. Blue Bird has an extensive network of dealers and 

service parts facilities throughout North America.

3920 Arkwright Rd. Ste. 200 | Macon, GA 31210 

T: 800-486-7122 | F: 478-822-2466 

info@blue-bird.com | www.blue-bird.com

ALABAMA

Central States Bus Sales, Inc.

ALASKA
Craig Taylor Equipment

ALBERTA

Dynamic Specialty Vehicles, Ltd. 

ARIZONA

Canyon State Bus Sales, Inc. 

ARKANSAS

Central States Bus Sales, Inc. 

BRITISH COLUMBIA

Dynamic Specialty Vehicles, Ltd.

 
CALIFORNIA

A-Z Bus Sales, Inc.*

COLORADO

Colorado/West Equipment, Inc. 

CONNECTICUT

School Lines, Inc. 

DELAWARE

I.G. Burton & Company, Inc.*

FLORIDA

Florida Transportation Systems, Inc.

GEORGIA

Yancey Bus Sales & Service 

HAWAII

A-Z Bus Sales, Inc.

IDAHO
Bryson Sales & Service, Inc.

ILLINOIS

Central States Bus Sales, Inc. 

INDIANA

MacAllister Transportation 

IOWA
School Bus Sales Co. 

KANSAS

Kansas Truck Equipment Co., Inc. 

KENTUCKY

Central States Bus Sales, Inc. 

LOUISIANA

Ross Bus & Equipment Sales, Inc. 

MAINE
O’Connor Bus Sales 

MANITOBA

Steinbach Bus Sales*

MARYLAND

I.G. Burton & Company, Inc.

MASSACHUSETTS

Anderson Blue Bird Bus Sales  

of New England

Blue Bird State Dealer Reference

*Dealer services multiple locations
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COMPONENTS & SERVICE SUPPLIERS

247SECURITY1455 Alderman Dr.Alpharetta, GA 30005866-693-7492www.247securityinc.cominfo@247securityinc.com247Security provides innovative school 
bus video technology manufactured in 
North America, that is reliable, com-
petitively priced, and easy to use. As a 
full-service manufacturing partner, we 
provide unmatched customer experience 
through our US based sales and sup-
port teams, knowledge base, installation 
services, all-encompassing on-site service 
plans, industry leading warranties, and 
more.
Products/Services: GPS Hardware, Video 

Cameras, Video Management Software, 
DVR - Digital Video Recorder, 360 Degree 
Cameras, Wireless Video Download, 
Illegal Passing Cameras, Parent Commu-
nication AppSEE OUR AD ON PAGE 15

A-Z BUS SALES1900 S. Riverside Ave.Colton, CA 92324916-212-0268www.a-zbus.commarketing@a-zbus.comProducts/Services: Bus Parts, New Bus 
Dealers, Used Bus Dealers

ADROIT ADVANCED TECHNOLOGIES
10235 W. Little York Rd.Texas, TX 77040888-778-3413www.goadroit.comsales@goadroit.comADROIT provides a small vehicle trans-

portation service for districts to comple-
ment the yellow bus to meet their stu-
dents’ special transportation needs, such 
as IEPs, McKinney-Vento, out-of-district, 
and NPS transportation. As an alterna-
tive transportation service, we are proud 
to bring a solution that alleviates driver 
shortage, reduces transportation costs 

and ensures safety - our first priority.
Products/Services: Special Education 

Contractor, Alternative Student Trans-
portation
SEE OUR AD ON PAGE 91

ADVANCETEC INDUSTRIES1150 N.W. 163rd Dr.Miami, FL 33169800-881-8211www.advancetec.cominfo@advancetec.comProducts/Services: Radio SystemsALLISON TRANSMISSIONOne Allison WayIndianapolis, IN 46222317-242-5000www.allisontransmission.commarketing@allisontransmission.com
Products/Services: Axles, TransmissionsALPHAROUTE271 Waverley Oaks Rd. Ste. 203Waltham, MA 02452781-703-5491www.alpharoute.cominfo@alpharoute.comProducts/Services: General Consult-

ing, Field Trip Management, GPS/AVL, 
Routing, Scheduling, & Boundary Plan-
ning, Vehicle Management, KPI Analysis, 

Mobile Data Terminals/Tablets, Parent 
Communication App, Tablet/Mobile 
Data Terminal

AMEREX
7595 Gadsden Hwy.Trussville, AL 35173205-655-3271www.amerex-fire.comcustomer.service@amerex-fire.com

Products/Services: Emergency Supplies, 
Fire Suppression - Dry ChemicalsAMERIGAS PROPANE1150 1st Ave. S.King of Prussia, PA 19406866-771-2008www.amerigas.cominfo@amerigas.comProducts/Services: Infrastructure, Pro-

pane

AMF-BRUNS OF AMERICA1797 Georgetown Rd.Hudson, OH 44236877-506-3770www.amfbrunsamerica.comcontact@amfbrunsamerica.comEst in 1958, AMF-Bruns of America manu-
factures wheelchair securement products 
and occupant restraint systems for the 
safe transportation of people with limited 
mobility. AMF-Bruns invented the world’s 

first 4-point retractor wheelchair anchor-
ing system. AMF-Bruns services customers 
in more than 50 countries throughout 
North and South America, Australia, Asia, 
Middle East and Africa.Products/Services: Flooring & Step Mate-

rial, Tie Downs & Occupant Restraints, 2 
Point Lap Belt, 3 Point Lap/Shoulder Belt 

System, 4 Point Harness System, Child 
Safety Restraints, Floor TrackSEE OUR AD ON PAGE 8

AMPCONTROL TECHNOLOGIES
134 W. 26th St. Rm. 605New York, NY 10001www.ampcontrol.iocontact@ampcontrol.ioProducts/Services: Electric, Energy Man-

agement & Consulting

ANGELTRAX119 South Woodburn Dr.Dothan, AL 36305800-673-1788www.angeltrax.comsales@angeltrax.comAngelTrax is a leading designer, manu-
facturer and provider of in-vehicle video 
surveillance. AngelTrax drives the market 
with state-of-the-art solutions, including 

Vulcan Series MDVRs, MNVRs, stop-arm 
violation detection systems, IP cam-
eras, HD cameras, AVL, driver behavior 
management, playback software and 
patented Virtual Synchronized Mapping 
technology.Products/Services: GPS Hardware, Video 

Cameras, Video Management Software, 
DVR - Digital Video Recorder, Wireless BG24_Magazine.indb   92
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For more information visit stnexpo.com

RENOCHARLOTTE

CONNECT WITH DECISION MAKERS

S U M M I T ®

March 20-25, 2025
Embassy Suites, Charlotte | Concord NC

July 11-16, 2025
Peppermill Resort | Reno, NV

March 23-24, 2025
Charlotte

July 13-14, 2025
Reno

March 21-22, 2025
Charlotte/Concord

July 11-12, 2025
Reno/Lake Tahoe



March 23-24, 2025
Charlotte

July 13-14, 2025
Reno

Professional development that leaves you feeling renewed and 
rejuvenated with fresh ideas and collaboration! Grateful for the 
wealth of information shared, resources and connections made! 
Thank you!

-Alemnesh Allen, Transportation Coordinator  
Prince George’s County Public Schools in Maryland

Presented by

LEARN MORE AT TSDCONFERENCE.COM

November 6–11, 2025
Embassy Suites by Hilton Dallas
Frisco Hotel & Convention Center

Transporting Students With 
Disabilities & Special Needs
Conference and Trade Show

Hands-on Training 

IDEA/Section 504 Legal Review 

Operational Best Practices 

Collaboration & Networking

CONNECT WITH 
DECISION MAKERS

500
ATTENDEES

3
NETWORKING

EVENTS

2
DAY TRADE 

SHOW



RATES | PRINT & CONFERENCES

MAGAZINE ADVERTISING RATES

SPECIAL POSITION RATES

Cover 2 (IFC)....................................................25% 

Cover 3 (IBC).................................................... 15% 

Cover 4 (BC)....................................................25%  

Preferred Positions*....................................... 15% 

2025 CONFERENCE BOOTH RATES  
STARTING AT:

TRANSPORTATION DIRECTOR SUMMIT:  
$9,750 per event

Focused Buyer Meetings and Discussions  
CHARLOTTE — March 21-22  
RENO — July 11-12  

10’ x 10’.......................................................... $2,975

10’ x 20’...........................................................$5,175

20’ x 20’........................................................$8,875

12x6x3xOpen Rate

CONTRACT RATES

1 page standard $6,450 $6,250 $5,650 $5,275 

1/2 page island $5,275 $4,825 $4,375 $4,075

1/2 page horizontal or 
vertical

$4,250 $3,975 $3,825 $3,650

1/3 page square or vertical $3,300 $3,100 $2,850 $2,650

1/4 page square $2,750 $2,695 $2,475 $2,395
  

*Preferred positions: Opposite the Table of Contents & First Take

More rates on STNEXPO.COM or 
TSDCONFERENCE.COM

WWW.STNONLINE.COM



1/2  Island

4 9/16" x 7 1/2"
[ 4.5625 x 7.5 ]

CONVERSION

1/2  Horizontal

7" x 4 7/8"
[ 7 x 4.875 ]

CONVERSION

1/2  Vertical

3 3/8" x 9 7/8"
[ 3.375 x 9.875 ]

CONVERSION

1/3  Vertical

2 3/16" x 9 7/8”
[ 2.1875 x 9.875 ]

CONVERSION

1/3  Square

4 9/16" x 4 7/8"
[ 4.5625 x 4.875 ]

CONVERSION

1/4  Square

3 3/8" x 4 7/8"
[ 3.375 x 4.875 ]

CONVERSION

2 Page Spread

Final Trim:
15 3/4" x 10 3/4"

Live Area:
15" x 9 7/8”

w/ 1/8” Bleed
16” x 11”

[ 15.75 x 10.75 ]
CONVERSION

Full Page 

Final Trim: 
7 7/8" x 10 3/4"

Live Area:
7" x 9 7/8”

w/ 1/8” Bleed
8.125” x 11”

[ 7.875 x 10.75 ]
CONVERSION

WWW.STNONLINE.COMPRINT AD | SIZES



SPECIFICATIONS

Ad Mechanical Details At-A-Glance:
Requirements:  All artwork is to be a minimum of 300 dpi 
@ the conversion from the current color profile to the 
CMYK color space.  For more details on ad requirements 
and additional charges, please see sections 1 & 2 below.

Bleed:  Full bleed ads are available for the 2-page spread 
and the full page configurations. Bleed must be a mini-
mum of 1/8” beyond the final trim size, if a full bleed is 
desired.

Live Area:  All copy and images that are not meant to 
bleed are to remain within the live area. (The live area is 
applicable on the 2-page spread and full page ad with 
bleed only.)

Mechanical Requirements: 
STN is typically saddle stitched, except for the Annual 
Buyer’s Guide, which is perfect bound. Single column 
width is 2 3/16” and double column width is 4 9/16”.  
Column depth is 9 7/8”. Publication trim size is 7 7/8” x 
10 3/4” and  live area is 7” x 9 7/8”. Gross size does not 
include a required 1/8” bleed on all four edges of each 
page. For trim purposes, the publication jogs to the 
head. Additional allowance for gutter trim should be 
made in the preparation of spreads reading or bleeding 
across the fold. Single page bleed 8 1/8” x 11”; spread 
bleed 16” x 11”. Vital parts of ad copy and layout should 
be kept at least 1/2” from the gross page size.

Ad Mechanical Specifications: 
STN will accept electronic display ad, classified ad, 
and web media ad files submitted to https://stnmedia.
wetransfer.com or to our office on CD.

•	 We accept files in both Macintosh and PC formats. We 
accept native InDesign, Photoshop, and Illustrator files.

•	 Preferred file formats are PDF, EPS, JPEG or TIFF. If 
files are submitted as native Illustrator or InDesign, 
all fonts and linked images must be included.

•	 Illustrator files must have all fonts converted to 
outlines. PDF files must be hi-resolution and press-
ready (i.e. saved for printing and not for onscreen 
viewing).  Digital ad files and images within files 
must have a resolution of 300 dpi or greater and 
color must be CMYK.  Ad materials submitted in MS 
Publisher or Word formats are not acceptable and 
will be returned.  PMS or RGB colors will not be ac-
cepted and will be returned.

•	 A disk directory listing all files and images should be 
enclosed.

•	 Digital ads delivered to STN must be accompanied 
by a contract color proof to SWOP standards.  Color 
proofs that are not to SWOP standard  cannot be 
used for final proofing.  STN, its digital pre-press sup-
plier and its printer are not responsible for color and 
content of electronic ads based on screen appearance 
or when a color SWOP proof has not been supplied.

•	 Ads supplied digitally must be accompanied by a 
color proof; we accept color lasers for content ac-
curacy only but not for final color proofing.

 
Standing Ad Materials: 
Digital ads will be stored electronically for 12 months 
following their last use and then deleted, unless STN 
is instructed otherwise in writing by the advertiser or 
agency.

Inserts: 
Custom inserts can be printed and placed for a nominal 
fee. Contact STN sales representative for details. Other 
costs include: glue tipping, stapling or polybagging.

Agency commission is not given for any production 
costs. Reply post card inserts may only be used with 
full page or larger ads; reply cards must be less than 1/2  

page.  Minimum paper weight is 60-lb., maximum paper 
weight is 100-lb.  Before printing an insert scheduled for 
display in STN, advertisers should submit two complete 
dummy copies of the insert for review by STN and its 
printer and check with STN for quantity, mechanical 
requirements, tip-in charges, printing instructions and 
shipping requirements.

Classified Advertising: 
Column inches are based on columns 2 3/16” wide.  
Reader service numbers and display ad sizes and rates 
are not available in the classified ad section.  Prepayment  
is required. Classified ads are noncommissionable.  
American Express, MasterCard and Visa are accepted.  
For classified advertising rates, see previous page.

Printing: 
The magazine is printed web offset or sheet fed on coat-
ed paper.  STN is not responsible for color reproduction 
if the advertiser or ad agency fails to supply a match 
print.  Advertisers should be aware that slight color 
variations may occur due to paper color dif﻿ferences. If 
clients fail to provide match prints. STN’s printer may do 
so and the client will be invoiced accordingly.   

Shipping Instructions: 
All insertion orders and ad materials should be shipped to:

School Transportation News 
Creative Department
5334 Torrance Blvd., 3rd Floor
Torrance, CA 90503

Electronic file submission: 
Submit all digital ads to:  
https://stnmedia.wetransfer.com 

Submit art-related inquiries to:  
kimber@stnmedia.com or maria@stnmedia.com

TERMS | CONDITIONS



POLICIES

Audited Circulations: 
SCHOOL TRANSPORTATION NEWS is AUDITED 
MEDIA audited and offers a qualified circulation 
of 20,555 print and digital school transportation 
professionals. Source: AUDITED MEDIA, May 2024.

Contract Year: 
Advertising inserted within 12 months of the first 
insertion earns frequency discount.

Rebates & Short Rates: 
Advertisers will be rebated at the end of their contract 
period if they run a frequency which earns a lower dis-
count. Advertisers will be short-rated if, within 12 months 
from the contracted date of their first insertion, they do 
not run the frequency on which the discount is based. 

Cancellation: 
Cancellations of ad contracts must be made in writing 
by U.S. mail, postmarked 30 days prior to scheduled ad 
closing. Email, fax or telephone communications cancel-
ing ad space will not be accepted.

Contract Rates:  
Display advertising rates are  based on: 1)  insertion 
frequency  beginning with the first insertion in a 
standard 12-month contract year, and 2)  contracted for 
IN WRITING AND IN ADVANCE.  Multiple page ads or 
multiple ads count toward the frequency discount and will 
be billed at the rate that is applicable to each size ad.

Publisher's Rate Policy: 
Advertising contracts are subject to changes in 
rates upon 30-day written notice from the Publisher.
Advertisers may cancel their contracts at the time new 
rates become effective without incurring a shortrate 
adjustment. Display ad publishing conditions, other than 
rates, are subject to changes by the Publisher without 
notice; revised display ad publishing conditions and rate 
card changes will be posted to STN’s website.

Commission & Cash Discounts: 
Display advertising space is commissionable at 15% to 
accredited advertising agencies on space and color 
charges.

Ad Production & Charges: 
Costs incurred by Publisher to produce advertising 
mechanicals from electronic files, or in connection with 
the computer-to-plate process, submitted by the client, 
will be billed to the advertiser or its agency. If ad materials 
arrive after the mechanical deadline and result in blueline 
changes, STN reserves the right to charge late fees. 

Credit Profile: 
A credit profile is required from first-time advertisers 
and their advertising agencies.

Payment Terms: 
Invoices are due and payable 30 days after the date of 
the invoice. The advertiser and its agency are jointly 
responsible for the payment of ad space and production 
charges. Payment is in U.S. dollars.

Non-Payment:  If any monies due to the Publisher are 
not paid within 60 days of the invoice date, agency 
discounts are subject to revocation, and the account 
is subject to a service charge of 1.5 percent per month 
(18 percent per year) effective the 30th day after the 
original invoice date. It is STN’s policy to contact the 
advertiser directly for payment when an invoice reaches 
60 days overdue. Advertisers agree to pay all costs of 
collection, if necessary.

Publisher's Legal Liability: 
Advertisers and advertising agencies are severally 
and jointly liable for all content (text, representation 
and illustrations) of advertisements, and assume 
responsibility for any claims arising therefrom against 
the Publisher.  Advertisers agree to indemnify the 
publisher against any claims or expenses resulting from 
the unauthorized use of name, photograph, sketch, or 
words protected by copyright or registered trademarks, 

label, etc., in connection with advertising. The Publisher 
reserves the right to reject any advertising which, in 
his opinion, makes extravagant claims, misrepresents, 
is unfair or harmful to other advertisers, violates postal 
or U.S. currency regulations or is unsatisfactory to 
themselves. The terms and conditions of STN’s 2025 
rate card are part of all advertising contracts and 
agreements. Publisher’s liability for an ad space error 
will not exceed the cost of the advertisement occupied 
by the error. In the event an ad make-good is necessary, 
the make-good ad will appear in the next available issue, 
or at the Publisher’s discretion, but will not replace a 
scheduled ad insertion.

Contact Information: 
Tony Corpin 
Publisher 
T: 310-792-2226, F: 310-792-2231   
Email: tony@stnonline.com

WWW.STNONLINE.COMTERMS | CONDITIONS
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